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Counry:

11%

10%-

9%

8%

6%

4%

2%

0%
Estonia Latvia HungaryCzech RepubliSlovakia  Croatia Turkey  Bulgaria Romania Lithuania Germany
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Please state your gender.

All (N=2276)

Male (50%) Female (50%)
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Please state your gender.

100%

80%-

60%

40%-

20%

0%

Estéhia

Latha

O other
B Female

HubYanCzech(¥epubliSIdfkia

B Male

Ciofdtia

T ey

Bulyaria

Roffania Litl%ania Gef¥fany
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Age groups

All (N=2276)

45-54 (23%)

55-64 (16%)

35-44 (25%)
16-24 (10%)

25-34 (26%)
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Age groups

100%

80%-

60%

40%-

20%

0%

Editmia L8fda  HubYanCzech(¥epubliSldfakia

O e5+ [O 4554 [ 25-34
[ 55-64 [ 3544 [l 16-24

Ciofdtia

T ey

Bui&ﬂria

Roff4nia Litf%nia Gefiany
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Which industry do you work in?

All (N=2276)

Other (59%)

Food processing (41%)

7192



Which industry do you work in?

100%

80%-

60%

40%-

20%

0%

Edi8mia

L8fda  HubYanCzech(¥epubliSldfakia

[ 1dontwork [l Food processing
[ Oother

Ciofdtia

T ey

Bulyaria

Roffania Litl%ania Gef¥fany
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What is your type of employment?

All (N=2276)

Fixed-term (9%)

Part-time (8%)
Permanent (79%)

External (4%)
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What is your type of employment?

100%

80%-

60%

40%-

20%

0%

Estonia Latvia Hung%r)Czech RepubliSlovakia  Croatia

[ Fixed-term [ External
[ Parttime [ Permanent

Tu rey

%
Bulgaria Romania Lithuania Germ%\ny
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If food processing, please select your sub-industry:

Growing and proce...
Growing and proce... 8%

Manufacturing oil...
Raising animals a...
Raising and proce...
Dairy product man...
Manufacturing pla...
Manufacturing bak... 11%
Manufacturing mac...

Manufacturing spi...

9%

Manufacturing pre...
Manufacturing spe... 1%

Manufacturing ani... 1%

Manufacturing of ... 6%
Coffee and tea ma... 2%

Other

| T T T
0% 5% 10% 15%

T
20%

T
25%

29%

11/92



If food processing, please select your sub-industry:

Estonia I
Latvia I
Hungary
Czech Republic a

Slovakia B

Croaii%o

Turkey
Bulgaria a
Romania a

Lithuania I

Germany

] T T T T |
0% 20% 40% 60% 80% 100%

B Growing and processing grains, cereals, leguminous crops, oilseeds, or sugarcane [[] Manufacturing oils and fats

B Growing and processing fruits and vegetables [ Raising animals and processing meat and related produ
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Provider

Banner: No Split
Filters: none
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Clothing provided by your employer...

All (N=2276)

Is rental clothing (by external provider) (23%)

Purchased clothing (owned by your employer) (77%)
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Clothing provided by your employer...

100%

80%-

60%

40%-

20%

0%

Estonia

Latvia HungaryCzech RepubliSlovakia  Croatia

B Purchased clothing (owned by your employer)
[ s rental clothing (by external provider)

Turkey

Bulgaria

Romania Lithuania Germany
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Which company provides you rental clothing?

36%

Lindstrom Elis CWS Bardusch Salesianer Mewa Other, please | don't know
name the
company?
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Which company provides you rental clothing?

100%

80%-

60%

40%-

20%

0%

Estonia Latvia HungaryCzech RepubliSlovakia  Croatia

Ty  Bulgaria

[ 1don't know O Mewa [ Bardusch [ Elis

[] other, please name the company? [l Salesianer [[] CWS

B Lindstrém

Romania Lithuania Germany
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Maintaining

Banner: No Split
Filters: none
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Who is primarily responsible for washing and maintaining your workwear?

All (N=2276)

0
Myself at home (71%) My employer (29%)
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Who is primarily responsible for washing and maintaining your workwear?

100%

80%-

60%

40%-

20%

0%

Estonia

Latvia HungaryCzech RepubliSlovakia

B My employer
B Myself at home

Croatia

Turkey

Bulgaria

Romania Lithuania Germany
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How does your employee maintain the workwear?

All (N=661)

Uses a professional workwear rental service (30%)

Uses external laundry (43%)

Uses in house laundry (28%)
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How does your employee maintain the workwear?

100%

80%-

60%

40%-

20%

0%

Estonia

%
Latvia HunganCzech Roepubli(SIOvakia Croatia Turkey  Bulgaria

[ Uses a professional workwear rental service [ll Uses in house laundry

[ Uses external laundry

Romania Lithuania Germany
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Usage and satisfaction

Banner: No Split
Filters: none
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Do you use?

All (N=2276)

. P I ts (43%
Size-based garments (not personal) (57%) ersonal garments (43%)
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Do you use?

100%

80%-

60%

40%-

20%

0%

Estonia

Latvia HungaryCzech RepubliSlovakia

[ Personal garments

[l Size-based garments (not personal)

Croatia

Turkey

Bulgaria

Romania Lithuania Germany
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How satisfied are you with your workwear?

All (N=2276)

Neutral (17%)

Somewhat satisfied (45%) Somewhat dissatisfied (5%)

Very dissatisfied (1%)

Very satisfied (32%)
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How satisfied are you with your workwear?

100%

80%-

60%

40%-

20%

0%

0
49% 48%

Estonia Latvia

O Very satisfied

[0 somewnhat satisfied [[] Somewhat dissatisfied

45%

HungaryCzech RepubliSlovakia

47%

B Neutral

47%

45%

Croatia

B Very dissatisfied

38%

Turkey

47%

Bulgaria

38%

45%
53%

Romania Lithuania Germany
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How do you consider these workwear features to impact your satisfaction? - Total

100%

80%-

60%-

40%-

20%-

Professional Availability of
appearance workwear

O Highimpact [ Little impact
[ someimpact [l No impact at all

Durability

Cleanliness

Functionality

Comfort
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How do you consider these workwear features to impact your satisfaction? - Comfort

100%

80%-

60%-

40%-

20%-

0%

Estonia Latvia HungaryCzech RepubliSlovakia

O Highimpact [ Little impact
[ someimpact [l No impact at all

Croatia

Turkey

Bulgaria

Romania Lithuania Germany
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How do you consider these workwear features to impact your satisfaction? - Functionality

100%

80%-

60%-

40%-

20%-

0%

Estonia Latvia HungaryCzech RepubliSlovakia

O Highimpact [ Little impact
[ someimpact [l No impact at all

Croatia

Turkey

Bulgaria

Romania Lithuania Germany
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How do you consider these workwear features to impact your satisfaction? - Cleanliness

100%

80%-

60%-

40%-

20%-

0%

Estonia Latvia HungaryCzech RepubliSlovakia

O Highimpact [ Little impact
[ someimpact [l No impact at all

Croatia

Turkey

Bulgaria

Romania Lithuania Germany
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How do you consider these workwear features to impact your satisfaction? - Professional appearance

100%

80%-

60%-

40%-

20%-

0%

Estonia Latvia HungaryCzech RepubliSlovakia

O Highimpact [ Little impact
[ someimpact [l No impact at all

Croatia

Turkey

Bulgaria

Romania Lithuania Germany
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How do you consider these workwear features to impact your satisfaction? - Durability

100%

80%-

60%-

40%-

20%-

0%

Estonia Latvia HungaryCzech RepubliSlovakia

O Highimpact [ Little impact
[ someimpact [l No impact at all

Croatia

Turkey

Bulgaria

Romania Lithuania Germany
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How do you consider these workwear features to impact your satisfaction? - Availability of workwear

100%

80%-

60%-

40%-

20%-

0%

Estonia Latvia HungaryCzech RepubliSlovakia

O Highimpact [ Little impact
[ someimpact [l No impact at all

Croatia

Turkey

Bulgaria

Romania Lithuania Germany
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How do you consider these workwear features to impact your satisfaction?

High impact Some impact Little impact No impact at all
Comfort 1266 710 218 82
56 % 31 % 10 % 4%
Functionality 1147 808 233 88
50 % 36 % 10 % 4%
Cleanliness 1220 734 220 102
54 % 32 % 10 % 4%
Professional appearance 999 815 341 121
44 % 36 % 15 % 5%
Durability 1017 875 280 104
45 % 38 % 12 % 5%
Availability of workwear 1015 896 247 118
45 % 39 % 11 % 5%
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What issues in workwear bother you most?

Low durability (e.qg.
tearing, fabric
wear)

31%

Discomfort (e.g.

0,
material, design) 25%
Othe_r, please 6%
specify.
I I I
0% 10% 20% 30%
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What issues in workwear bother you most?

Lithuania
Germany
Latvia

Romania
Slovakia

Czech Republic
Croatia

Estonia

Turkey

Bulgaria

Hungary

] T T T T |
0% 20% 40% 60% 80% 100%

B Poor fit [0 Discomfort (e.g. material, design) [ Other, please specify.

B Low durability (e.g. tearing, fabric wear) [] Persistent stains
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Are there any features you wish your workwear would have that it does not have now?

| am happy with the
current feature...

Better durability

Better comfort

22%

22%

22%

Better fit 18%
Bettt_ar washing 11%
quality
Compliant with
garment standards 4%
(s...
Other please specify 1%
I I I I I
0% 5% 10% 15% 20%

38/92



Are there any features you wish your workwear would have that it does not have now?

Croatia

Czech Republic

Germany ()

Turkey /o
Hungary
Lithuania
Slovakia

Romania I

Estonia I
Bulgaria

Latvia I

I I I I I 1

0% 20% 40% 60% 80% 100%
B Better fit O Better comfort [ compliant with garment standards (special protection) [] Other please specify

[ Better durability [Z] Better washing quality [Z] | am happy with the current features
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Well-being and employer

Banner: No Split
Filters: none
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How would you rate your overall well-being at work?

All (N=2276)

Average (37%)

Low (4%)
Very low (2%)

High (38%)

Very high (20%)
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How would you rate your overall well-being at work?

100%

80%-

60%

40%-

20%

0%

Estonia

Latvia HungaryCzech RepubliSlovakia

[ veryhigh @ Average [l Very low

[J High

O Low

Croatia

Turkey

Bulgaria

Romania Lithuania Germany
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What are the main factors impacting your well-being at work?

52%

50%-
40%-
30%
30% 27%
20%
14%
10%-
1%
0%
Salary and Workload andWork-life Job secui@gcial Purpose ardgatonal growthysical iakagement@iganizatiofdher — please
compensatistress levels balance connectionssatisfactionand developneewironmdéssidership culture and specify
team values

relationships
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What are the main factors impacting your well-being at work?

250%
200%
150%-
100%-
22%
0, 0
= = T
0% 0 5% 70 7 7 570 0 7
Estdhia  Lafka Huﬁ‘@ﬁrﬁzechﬂ%publi@lé\?@kia Cdtia Tdiey Buldaria Ro%nia Lithd4ania Ged¥fany
[ other - please specify [0 salary and compensation [ Purpose and job satisfaction [ workload and stress leve

[ oOrganizational culture and values [] Personal growth and development [l] Social connections and team relationships [[] Management and leaders
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What are the main factors impacting your productivity at work?

45%

Work Personal Workload and Interpersonal Tools and Management awwbrk processeslraining and Workwear fit
environment motivation atiche managemenmelationships  equipmentsupport and policies  development for job
focus
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What are the main factors impacting your productivity at work?

300%

200%

19%
o o
28%
21%
18%

0%
Estonia Latvia HungaryCzech RepubliSlovakia  Croatia Turkey  Bulgaria Romania Lithuania Germany

O Interpersonal relationships [ Training and development B Management and support  [O] Workwear fit forjob [l Work environme

[CJ Personal motivation and focus [] Workload and time management [] Work processes and policies [l] Tools and equipment
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How would you grade your employer on the following topics? - Total

100%

80%-

60%

40%-

20%

40%

44%

46%

Promotion of
employee well-
being

O Bad

Sustainability

O verygood [ Neutral [l Very bad
[0 Good

Productivity
and processes

45%

Hygiene and
safety
practices
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How would you grade your employer on the following topics? - Promotion of employee well-being

100%

80%-

60%

40%-

20%

0%

46%

Estonia Latvia

39%

44% 44%

32%

HungaryCzech RepubliSlovakia

O verygood [ Neutral [l Very bad

[0 Good

O Bad

39%

Croatia

37%

Turkey

44%

Bulgaria

39% 37%

39%

Romania Lithuania Germany
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How would you grade your employer on the following topics? - Productivity and processes

100%

80%-

60%

40%-

20%

0%

50%

Estonia Latvia

O verygood [ Neutral [l Very bad

[0 Good

47%

53%

HungaryCzech RepubliSlovakia

O Bad

47%

39%

41%

Croatia

37%

Turkey

53%

Bulgaria

46%
47%

42%

Romania Lithuania Germany
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How would you grade your employer on the following topics? - Hygiene and safety practices

100%

80%-

60%

40%-

20%

0%

43%

Estonia

O verygood [ Neutral [l Very bad

[0 Good

51%

Latvia

53%

HungaryCzech RepubliSlovakia

O Bad

46%

43%

42%

Croatia

39%

Turkey

44%

Bulgaria

42%

46%

46%

Romania Lithuania Germany
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How would you grade your employer on the following topics? - Sustainability

100%

80%-

60%

40%-

20%

0%

49%

Estonia

O verygood [ Neutral [l Very bad

[0 Good

52%

Latvia

50%

HungaryCzech RepubliSlovakia

O Bad

41%

40%

40%

Croatia

38%

Turkey

46%

Bulgaria

47%

Romania Lithuania Germany

41%

38%
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How would you grade your employer on the following topics?

Very good Good Neutral Bad Very bad
Promotion of 501 910 584 204 77
employee well-being | 22 % 40 % 26 % 9% 3%
Productivity and 493 1037 577 133 36
processes 22 % 46 % 25% 6 % 2%
Hygiene and safety 795 1022 354 75 30
practices 35 % 45 % 16 % 3% 1%
Sustainability 583 994 554 104 41

26 % 44 % 24 % 5% 2%
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Washing

Banner: No Split
Filters: none
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How satisfied are you with your company’s workwear maintenance and washing process?

37%

Very satisfied Somewhat Neutral Somewhat Very
satisfied dissatisfied dissatisfied
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How satisfied are you with your company’s workwear maintenance and washing process?

100%

80%-

60%

40%-

20%

0%

41%

Estonia

O Very satisfied
[0 somewnhat satisfied [[] Somewhat dissatisfied

26%

Latvia

44%

HungaryCzech RepubliSlovakia

B Neutral

32%

40%

Croatia Turkey

B Very dissatisfied

39%

Bulgaria

42% 33%

40%

Romania Lithuania Germany

55/92



Have you ever brought workwear home to wash?

All (N=2276)

Yes (81%) No (19%)
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Have you ever brought workwear home to wash?

100%

80%-

60%

40%-

20%

0%

Estonia

Latvia HungaryCzech RepubliSlovakia

B No
B Yes

Croatia

Turkey

Bulgaria

Romania Lithuania Germany
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What are the main reasons for this?

Hygiene reasons 45%

Allergic reactions

Washing quality
(e.g., dirtiness,
d...

32%

Lack of workwear

Distrust in service
provider

Lack of workwear
storage

12%

Other 14%

] T T T T
0% 10% 20% 30% 40%
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What are the main reasons for this?

Estonia 22%

Latvia 15%

Hungary 13%

Czech Republic 14%

Slovakia 19%

Croatia 13%

Turkey b%

Bulgaria 7%

Romania b%0

Lithuania 23%

Germany 24%

] T T T
0% 50% 100% 150%

B Hygiene reasons [0 Washing quality (e.g., dirtiness, discoloration, odor of the garment) [] Distrust in service provider [] Other

[ Allergic reactions [] Lack of workwear O Lack of workwear storage
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How often do you wash your workwear at home?

44%

38%

40%

30%

20%

9%

10%-

Several times a Several times a Once a month
week month

8%

Occasionally

60/92



How often do you wash your workwear at home?

100%

80%-

60%

40%-

20%

0%

Estonia Latvia HungaryCzech RepubliSlovakia  Croatia

[ Occasionally [ Several times a month

[ onceamonth [l Several times a week

Turkey

Bulgaria

Romania Lithuania Germany
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Please select the temperature of your home washing program.

All (N=1837)

70 degrees or above (29%) Below 70 degrees (71%)
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Please select the temperature of your home washing program.

100%

80%-

60%

40%-

20%

0%

Estonia

Latvia HungaryCzech RepubliSlovakia

[ Below 70 degrees
B 70 degrees or above

Croatia

Turkey

Bulgaria

Romania Lithuania Germany
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Do you iron your workwear?

Always 31%

Sometimes 37%

Never 32%

] T T T
0% 10% 20% 30%
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Do you iron your workwear?

Estonia

Latvia

Hungary

Czech Republic
Slovakia
Croatia

Turkey

Bulgaria
Romania
Lithuania

Germany

] T T T T |
0% 20% 40% 60% 80% 100%

B Aways [ Never
B Sometimes
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Do you ever use your workwear outside work premises?

All (N=2276)

Yes (24%) No (76%)

66/92



Do you ever use your workwear outside work premises?

100%

80%-

60%

40%-

20%

0%

Estonia

Latvia HungaryCzech RepubliSlovakia

B No
B Yes

Croatia

Turkey

Bulgaria

Romania Lithuania Germany
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How confident are you that your workwear remains hygienic and functional after washing?

43%

Very confident Somewhat Neutral Not very Not confident
confident confident at all
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How confident are you that your workwear remains hygienic and functional after washing?

100%

80%-

60%

40%-

20%

0%

57%

46%

Estonia Latvia

O very confident

40%

42%

48%

42% 35%

HungaryCzech RepubliSlovakia  Croatia Turkey

& Neutral

[0 Somewnhat confident [Z] Not very confident

B Not confident at all

41%

Bulgaria

35%

42%

42%

Romania Lithuania Germany
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How often do you change your workwear for a clean and fresh set?

Every shift (daily)

Every other shift

A few times per week

Once per week

Less than once per
week

As needed (no fixed
schedule)

Other. Please

0,
specify 1%

3%

9%

20%

19%

22%

]
0%

T
5%

T
10%

T
15%

T
20%

T
25%

26%
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How often do you change your workwear for a clean and fresh set?

Estonia
Latvia 8%
Hungary
Czech Republic I
Slovakia
Croatia ’
Turkey
Bulgaria I
Romania
Lithuania I
Germany
I I I I I 1
0% 20% 40% 60% 80% 100%

B Every shift (daily) @] A few times per week [l Less than once per week [J oOther. Please specify
[ Every other shift [[] Once per week O As needed (no fixed schedule)
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Do you think there is a difference between industrial and home washing quality?

30%-

20%-

10%-

34%

28%

Yes, Industrial
washing quality
is better

24%

No, there is no
difference

Yes, home
washing quality
is better

14%

| don’t know

72/92



Do you think there is a difference between industrial and home washing quality?

100%

80%-

60%

40%-

20%

0%

Estonia Latvia HungaryCzech RepubliSlovakia  Croatia Turkey  Bulgaria

[ 1don't know B No, there is no difference

O Yes, home washing quality is better [ll Yes, Industrial washing quality is better

Romania Lithuania Germany
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Are you aware of the specific standards or regulations that your factory is required to comply with?

37%

36%

30%-

22%

20%

10%-

5%

Yes, | am aware No, | am not | am aware of | am aware of
of the specific aware of the some standards, the standards,
standards. specific but not all. but I am not
standards. sure if they
are being
followed.
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Are you aware of the specific standards or regulations that your factory is required to comply with?

100%

80%-

60%

40%-

20%

0%

Latvia

Estonia Bulgaria Romania Lithuania Germany

%
HunganCzech Roepubli(SIovakia Croatia Turkey

[ 1 am aware of the standards, but | am not sure if they are being followed. [l No, | am not aware of the specific standards.

[ 1 am aware of some standards, but not all. [ Yes, | am aware of the specific standards.
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Sustainability

Banner: No Split
Filters: none
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How important is sustainability to you in your personal life?

45%

Very important Important Neutral Not important Not important
at all
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How important is sustainability to you in your personal life?

100%

80%-

60%

40%-

20%

0%

50%
42%

Estonia Latvia

[ Veryimportant [ Neutral

0 important

50%

HungaryCzech RepubliSlovakia

O Notimportant

49%

41%

B Notimportant at all

47%

Croatia

33%

Turkey

39%

Bulgaria

42%
51%

47%

Romania Lithuania Germany
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Are you aware if your workwear is produced and managed sustainably (e.g., made from recycled materials, fair
labor practices, washed in a sustainable manner)?

All (N=2276)

0,
Yes (46%) No (54%)
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Are you aware if your workwear is produced and managed sustainably (e.g., made from recycled materials, fair
labor practices, washed in a sustainable manner)?

100%

80%-

60%

40%-

20%

0%

Estonia

Latvia HungaryCzech RepubliSlovakia

B No
B Yes

Croatia

Turkey

Bulgaria

Romania Lithuania Germany
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Would you like to know more about the sustainability of your workwear?

All (N=2276)

Yes (58%) No (42%)
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Would you like to know more about the sustainability of your workwear?

100%

80%-

60%

40%-

20%

0%

Estonia

Latvia HungaryCzech RepubliSlovakia

B No
B Yes

Croatia

Turkey

Bulgaria

Romania Lithuania Germany
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What would you like to know more about?

Q24 100%

T T T T |
0% 20% 40% 60% 80% 100%
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What would you like to know more about?

All

Q24

2276
100 %
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Handling damaged workwear

Banner: No Split
Filters: none
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If your workwear is damaged, what happens to it?

All (N=2276)

| repair it myself (22%)

It is discarded (30%)
We use an external repair service (17%)

My employer provides a repair service (31%)
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If your workwear is damaged, what happens to it?

100%

80%-

60%

40%-

20%

0%

Estonia Latvia HungaryCzech RepubliSlovakia  Croatia

O 1itisdiscarded [ We use an external repair service

O 1 repairit myself [ll My employer provides a repair service

Turkey

Bulgaria

Romania Lithuania Germany

87/92



How is your discarded workwear handled?

43%

40%

29%

30%

18%

20%

10%

10%-

| don’t know. Itis recycled. It goesto a Itis
landfill. incinerated.
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How is your discarded workwear handled?

100%

80%-

60%

40%-

20%

0%

Estonia Latvia HungaryCzech RepubliSlovakia

O 1 don’t know. [ itisincinerated.

[ 1tgoestoalandfill. [l Itis recycled.

Croatia

Turkey

Bulgaria

Romania Lithuania Germany
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How could the lifespan of your workwear be extended?

Higher-quality 70%
materials

Improved maintenance 27%

Better workwear
design

22%

repairs

Washing more

8%
regularly

Other — please

0,
specify 2%

T T T
0% 20% 40% 60%
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How could the lifespan of your workwear be extended?

Estonia

Latvia

Hungary

Czech Republic
Slovakia
Croatia

Turkey

Bulgaria
Romania
Lithuania

Germany

] T T T
0% 50% 100% 150%

B Better workwear design [ Improved maintenance [] Washing more regularly

[ Higher-quality materials [] More frequent repairs [I] Other — please specify
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